McDONALD’S MALAYSIA (“The Organiser”) — “TASTY SINGLES 11” INSTAGRAM STORIES
FILTER, THE SINGLE 11 CAMPAIGN

By participating in the Campaign, you hereby confirm that you have read and agreed to the Terms
and Conditions and Privacy Notice available at https://www.mcdonalds.com.my/support-

privacy/eng

TERMS AND CONDITIONS

A. Conditions of Entry
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Introduction

The Organiser reserves the right in its sole discretion, without prior notice, and
without any liability to any person, at any time to change the Terms and Conditions
including to change the Campaign Period, cancel, terminate or suspend the
Campaign in whole or in part. In the event of any changes to the Terms and
Conditions, Participants agree that their continued participation in the Campaign
will constitute their acceptance of the Terms and Conditions (as changed).

Campaign Entries

By submitting an entry to the Campaign, Participants are deemed to have
understood and agreed to be bound by the Terms and Conditions.

All costs and expenses incurred and/or arising from the participation in the
Campaign, including without limitation, telecommunications, network, Short
Messaging Services, postal and all such other charges and out-of-pocket expenses
as may be incurred by a Participant during or in connection with the Campaign shall
be borne by the Participant.

Proof of submission of an Entry is not proof of receipt, and the Organiser shall not
be liable for any delay, lost, damaged and/or non-receipt of submissions. The
Organiser is not responsible for any error, omission, interruption, deletion, defect,
delay in operation or transmission, communications line failure, theft or destruction,
unauthorized access to, or alteration of, user or member communications, or any
problems or technical malfunction of our telecommunications network or lines,
computer online systems, servers or providers, computer equipment, software,
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failure of e-mail or players on account of technical problems or traffic congestion on
the Internet.

Eligibility

Participants below the age of eighteen (18) are required to obtain the written
consent (in such form as may be prescribed by the Organiser), from their
parents/legal guardians before participating in the Campaign and submitting any
personal information.

The Organiser may require the Participant to provide proof of eligibility to
participate in the Campaign including without limitation, identification documents,
and the written consent of parents/legal guardians in the case of Participants below
the age of eighteen (18) years.

Publicity

The Organiser may use a Participant’s entry including without limitation, photos,
drawings, text, and any other content or information submitted for purposes of the
Campaign (collectively the “Materials”), and the Participant’s name, and/or likeness,
for advertising, publicity and Campaign of any goods or services of the Organiser,
for an unlimited time throughout the world without compensation, and in any
media. The Participant shall do all things necessary to give effect to this if requested
by the Organiser.

Intellectual Property Rights

The Participant agrees that all intellectual property rights in any contents and/or
materials submitted, made or created by the Participant in connection with the
Campaign and any derivative works arising there from will perpetually and
unconditionally be vested in, assigned to and owned by the Organiser. The Organiser
has the right to use and modify such materials or works in any way it deems fit
without compensation to the Participant and the Participant waives all rights he or
she may have in such materials or works.

Indemnity

Each Participant agrees to indemnify, release and hold harmless each of the
Organiser, its holding, subsidiary or related companies as defined in the Companies
Act 2016 (“Gerbang Alaf Restaurants Sdn Bhd”), directors, officers, employees,
agents, sponsors and/or representatives against any and all losses, rights, claims,
actions and damages (including special, indirect and consequential damages) arising
from or incurred as a result of the Participant’s participation in the Campaign and/or
the use of the Participant’s entry and/or likeness in connection with the Campaign
or violation of the Terms and Conditions,

Limitation of Liability
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The Participant’s participation in the Campaign shall be at the Participant’s own risk.

The Organiser, Gerbang Alaf Restaurants Sdn Bhd, its, directors, officers, employees,
agents, sponsors and/or representatives shall not be liable to any Participant in
respect of any loss or damage whatsoever which is suffered, including but not
limited to indirect or consequential loss, or for personal injury suffered or sustained
by the Participant arising out of or in connection with the participation by the
Participant in the Campaign.

Ownership / Use Rights

The Participants grant to McDonald’s Malaysia the right to use any photos and/or
other material received during the Campaign (including the Participants’ name,
email addresses, contact numbers, photos, etc.) for advertising, marketing and
communication purposes without compensation to the Participant, his or her
successors or assigns, or any other entity.

General

The Organiser, its agents, sponsors and/or representatives shall not be liable to
perform any of their obligations in respect of the Campaign and the Terms and
Conditions where they are unable to do so as a result of circumstances beyond their
control and shall not be liable to compensate the Participants in any manner
whatsoever in such circumstances.

Any names, trademarks or logos used and or reproduced in any materials (including
marketing and Campaign materials) in connection with this Campaign are the
properties of their respective owners. This Campaign and the Organiser are not
affiliated with, or endorsed or sponsored by, the relevant owners, unless otherwise
communicated, and such owners are not part of the Organiser’s group of
companies.

The Organiser shall be entitled to assign or sub-license the whole or any part of its
rights hereunder to any third party as may be determined by the Organiser.

The invalidity, illegality or unenforceability of any terms hereunder shall not affect
or impair the continuation in force of the remainder of the Terms and Conditions of
the Campaign.

Where the Terms and Conditions of the Campaign is prepared in English and any
other language(s) in the event of any inconsistency between the English language
and the other language(s), the English language version shall prevail and govern in
all respects.

The Terms and Conditions of the Campaign shall be construed, governed and
interpreted in accordance with the laws of Malaysia.
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Privacy Notice

By participating in the Campaign, the Participant agrees to the processing of the
Participant’s Personal Data by the Organiser in accordance with the Privacy Notice
at https://www.mcdonalds.com.my/support-privacy/eng
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